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After the reform and opening, China has experienced three decades of rapid economic 
growth which is driven by the development of the manufacturing industry. Therefore 
it is a long time that whether the government or scholars pay much attention to the 
foreign direct investment of manufacturing sector. Even in recent years, the attention 
of production services is also much more than the commercial consumer services 
when industrial policy focus begin to shift towards services. The 12th Five-Year 
government plan to expand domestic demand strategy to ensure sustained economic 
growth. Expanding domestic demand can not be separated from the commercial 
consumer services such as wholesale, retail, catering and other industries. At the same 
time, the commercial consumer services can drive the transformation of economic 
structure. As a mark of modernization, the development level of service industries is 
essential. Chinese enterprises are facing many problems in wholesale, retail and 
catering industry. For example, the management ability is poor, the degree of 
information construction is low and the industry lacks of business mode. Through 
opening the industry and attracting the foreign direct investment, wholesale, retail and 
catering industry can get the advanced management concept, the application of 
innovative information technology and new business mode. Of course, the inflow of 
foreign direct investment has brought some problems too at the occasion of the 
anniversary of services liberalization. How to use the foreign direct investment 
reasonably and effectively and to improve the level of utilization means that we 
should take a detailed research on the foreign direct investment of wholesale, retail 
and catering industry. 
In this paper, the study object is foreign direct investment of Chinese wholesale, retail 
and catering industry. First, I research on the process and current situation of foreign 
direct investment. And then study the influence factors of foreign direct investment in 
wholesale, retail and catering industry. After that, I establish a panel data model to 















income, labor cost, the potential market size, the level of information construction, 
human capital stock, the level of services liberalization, government administrative 
efficiency are important influence factors for foreign direct investment in wholesale, 
retail and catering industry. And some of them are inter-provincial differences. Finally, 
on this basis, this paper prospects on the development of wholesale, retail and catering 
industry in the 12
th
 Five-Year period, and make some relevant policy 
recommendations. 
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根据国家 2003 年印发的《三次产业划分规定》及 2011 年更新的《国民经济







2003 年 5 月出台的《三次产业划分规定》把批发零售与餐饮分开进行统计，
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